What Is Search Marketing?
Thousands of Australians are searching for your product or services every day and this trend
will continue to grow at an astonishing rate.
Now, 87% to 97% of the automotive shopper’s research online
before even stepping foot into a dealership.
We bought a new car in 30 minutes but we didn't really buy a
car in 30 minutes. The transaction took 30 minutes, face-to-face
with the dealer but the journey has been going for four months
beforehand but it was all done online, we didn't go near a
dealership until we were ready to complete the transaction.

Another industry that's got huge potential is the real estate industry and I'm going to give you
examples of the local real estate search traffic later.
The online search traffic is massive for the real estate industry and the majority of search
results are from outside our local region, today’s buyers are not walking in the doors of the
local real estate agent like they once did
In fact, one of the local real estate agents told me that a few years ago, their car was their
mobile office showing clients around properties and now their cars are hardly used, its mostly
done online.
This is where the traffic is and I'm going to show you how to find the traffic.

Search Marketing
Is where consumers want or choose to be
engaged and Yellow Pages, the old dinosaur,
who would have ever thought that this would
become a dinosaur, this is dead.
If you still advertise in Yellow Pages you're
wasting your money because it's a waste of
money, get a free listing but don't do any more than that, regardless of what they tell you,
even if they're trying to put a package together with their website, don't do it!
One of our local real estate guys is only getting 0.038% of his total online search results from
Yellow Pages, a few years back it was the place to be to get great return on your advertising,
but not anymore, it is dead! Ask yourself, when was the last time you picked up a Copy of
Yellow Pages to search for something?
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But, the point I want to make is that Yellow Pages is a great example of Search Marketing,
you picked it and began to search when you wanted to buy something, you didn't pick it up to
read as a novel even though now it's got some pretty pictures in it, you picked it up because
you wanted to buy something

Google is the “new” Yellow Pages
Google is now the Yellow Pages for search marketing and this is
the exciting part, this is what really gets me excited about the
internet is that it's available 24/7
¸ for research
¸ you can quickly compare prices
¸ read product and service reviews
¸ get specifications
It's unlimited what you can get off the internet and it's available anytime you want to “Go
Shopping”
And the real advantage for the smart business owner is that your business can be online and
available 24/7 for your consumers and that presents massive,
massive opportunities if you understand how to leverage it
correctly.

Intrusive Marketing Vs. Search Marketing
It is important to understand the difference between intrusive
marketing versus search marketing.
Your biggest budget spend should be in search marketing,
which is a massive mindset shift for most business owners.
What is the difference between the two?
let me show you
Intrusive marketing is your traditional marketing mediums, such as;
¸ radio,
¸ TV,
¸ press,
¸ billboards,
¸ paper, magazines etc.
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These mediums are becoming dinosaurs, your traditional media is a shotgun approach blasting
out to a wide audience hoping it may hit someone and at best their is only 1% to 3% are
ready to buy now.
Let me give you an example,
let’s say I go and spend $17,000 in TV advertising over a one-month period to pick up at best
3% and that’s it, finished, forgotten, gone forever
With the same $17,000, I can go and spend it on building my
online presence and guess what? It is their FOREVER!
24/7, ready to be seen by my customers when they are
SEARCHING and ready to buy!!

That's the part that I don't understand, is why business
owners just don't get this stuff, if you spend it on your online presence, it stays there,
FOREVER!! What a fantastic investment

Look at these guys, a local Mazda Dealer every week spending
their money on the back page, the only people getting a good
return on their outlay is the newspaper
The owners of the newspaper are benefitting out of this, not the
Mazda Dealer, his return is very limited
However, there is a way that you can leverage print media and
I explain this in my free Video Tutorial called “How to Enhance
Newspaper Ads and Work Online for You”
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